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WOMENSWEAR

Drapers spoke to 50 independents about their women’s lingerie business for the week ending February 7.  
Brands and styles mentioned in the lists, including the Top 10 and Top 5, are ranked when mentioned by five or more retailers 

Top 10 
Best-selling brands of the week

1	 Fantasie
2	 Lejaby
3	 Aubade
4	 Marie Jo
5	 Prima Donna
6	 Triumph
7	 Lepel
8	 Chantelle
9	 Freya
10	 Panache

Top 5 
Best-selling bra styles of the week

1	 Balconette
2	 Full-cup
3	 T-shirt
4	 Plunge
5	 Push-up 

Top 5 
Best-selling balconette bra brands 
of the week

1	 Aubade
2	 Fantasie
3	 Chantelle
4	 Lejaby
5	 Triumph

There was a time when Valentine’s Day was a key date in any lingerie 
retailer’s calendar, but 67% of the indies polled this week said this was no 
longer the case. Trade was down or flat at the majority of stores, although 
many retailers hope Triumph’s spring 09 range will prove a hit. 

Quickfire questions

Thongs are falling out of favour at the lingerie 
independents polled for this week’s Indicator. 
Retailers reported a drop in thong sales and 
an increase in the popularity of boy shorts and 
basic briefs; an indication that women prefer 
comfortable pants over unpractical styles. 
The popularity of bigger pants could be due  
to the weather, as women seek out briefs that 
will keep them warmer during the winter. 
Thong sales may pick up in the warmer spring 
months when demand grows for no visible 
panty line, but for now it’s boy shorts all the 
way. Marcella Louden, owner of Silks in 
Glasgow, has noted the drop in the G-string’s 
popularity. “Thongs are not popular in our 
store. Boy shorts and basic briefs are our 
bestsellers,” she said. At Sweet Dreams in 
Buckingham, Buckinghamshire, owner Carol 
Tomes agreed. “Boy shorts have overtaken 
thongs in the style stakes,” she said.

Indies are playing it safe by sticking to 
lingerie brands they know for autumn 09, 
meaning few new labels or styles will come 
through into stores. Jenny White, owner of 
Butterfly in Sheffield, said: “I’ve bought into 
cleanly designed white bras – balconette, 
padded, plunge and moulded – nothing 
new.” Retailers and buyers felt that now is not 
the time to gamble on new brands. Barbara 
Brown, owner of Cameo of Guiseley in West 
Yorkshire, said: “We have nothing completely 
new; we have stuck to the same brands but 
bought their new ranges.”

Fantasie was the best-selling bra brand in 
this week’s poll. Joy Ord, manager of Sadie 
the Bra Lady in Consett, County Durham, 
said: “Fantasie is brilliant because the bras 
are firm, strong and fit well.” With 34D being 
the average bra size sold, women are 
increasingly in search of support and a good 
fit. Tina Parsons, lingerie buyer at Banburys 
in Tiverton, Devon, said: “Fantasie is a 
bestseller because of its large cup fittings. 
The brand is great for larger sizes.”

InformerLINGERIE

Average spend
What was the average spend per 
customer in your store this week?

of lingerie retailers think 
Valentine’s Day is no  
longer a key trading event

Fashion in figures
How does your week’s business compare 
with this time last year?

28%
Better

28% 
Same

44% 
Worse

Dream ticket: Fantasie topped the sales chart 

We haven’t sold 
much for 
Valentine’s Day. 
It isn’t a key  
date for trade  
at the moment
Pat Blackmore, buyer at Austins in 
Newton Abbot, Devon

Which is your best-selling pants 
style?

1	 Boy shorts
2	 Briefs
3	 Thongs

67%

Valentine’s Day 
makes no 
difference to 
trade. People are 
being careful 
and cutting back
Louise McGregor, owner of Whisper 
in Auchterader, Scotland

Which lingerie brand offers the best 
fit-service training?

1	 Marie Jo
2	 Triumph
3	 Fantasie

Which is your best-selling bra size?

Average	 34D

Which lingerie brand do you think 
will sell best for spring 09?

1	 Triumph
2	 Fantasie
3	 Lejaby
4	 Prima Donna
5	 Aubade

For lingerie news, go to www.drapers 
online.com/news/other-sectors/lingerie

DATE:week ending february 7 2009

TOTAL: 

£55.00

How is loungewear performing 
compared with this time last year?

Better	 14%
Same	 43%
Worse	 43%

Have you bought into any new 
brands for autumn 09?		

None	 89%
One	 11%
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