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Bashir Mohammed is the owner of designer 
independent American Pie in west London

Well, it is that time of year again. No, I don’t 
mean the Christmas rush, but the time when 
the pundits make their predictions for the 
year ahead.

In recent weeks, I have read in the pages of 
Drapers and elsewhere that in 2008 no one 
will be shopping for clothes because they will all 
be much poorer due to rising bills and falling 
house prices. I’ve also read that anyone who 
does do some shopping will only do so on the 
internet, and that they will be buying either 
the Dutch peasant look, or something made 

from the latest 
futuristic fabrics.

However, my own 
prediction for 2008 
is that none of these 
prophecies will 
happen. 

I do fi nd this crys-
tal ball gazing useful, 
as it highlights some 
areas that retailers 
should all be aware 

of. But in the real world nothing is that black 
and white, and consumers do not all behave in 
the same way. 

In 2008 there will be winners and losers, as 
there has been every year for the 31 during 
which I have now been trading. The winners 
will continue to be those stores that adapt 
to new trends, but at the same time remain 
absolutely focused on their customer and stick 
to what they do best. In the case of my American 
Pie business, that means the providing the best 
customer service and off ering a mix of much-
loved established names, while introducing our 
customers to new and exciting products that are 
not available elsewhere.

Happy New Year to all of Drapers’ readers, 
and I wish you the best of luck with your own 
plans for 2008. 

Bashir Mohammed
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Predictions are a 
load of crystal balls

Indie market share dips as 
Sales kick in on high street

TRADING

By Laura Weir

Independent retailers’ market 
share fell during autumn 07 
as smaller retailers lost out to 
heavy discounting by high street 
multiples.

Spend across the independent 
sector fell from 8.4% last year 
to 7.9% for the 12 weeks to 
October, according to a report 
by retail research group TNS 
Worldpanel Fashion. 

Independents took the 
biggest hit, alongside depart-
ment stores, which also strug-
gled to keep up with the rest of 
the high street.

However, total clothing and 
footwear sales were up for the 
period, with growth of 4% 
reported this autumn.

TNS consumer insight 
director Anika Davies said: 
“The independent sector has 
been having a tough time 
because it has had to compete 
on price during a year when the 
value sector has performed 
strongly. However, the good 
performance in the value 
market has fallen back recently.”

Strong sales at Footwear4you.
co.uk have off set tough high 
street trading at its sister bricks-
and-mortar store, Shickle Shoes.

Shickle Shoes launched the 
footwear website last year and 
it has already usurped the 40-
year old high-street store to 
become the business’s most 
profi table operation.

The site is on course to reach 
sales of £400,000 this year, a 50% 
increase on last year. This repre-
sents two-thirds of the retailer’s 
total turnover.

FOOTWEAR

Footwear4You sales soar

According to TNS, the average 
price of goods in independents 
was £20.38, compared with £9.26 
in the total market over the 
period. 

Kidswear sales were fl at 
against last year, but menswear 
was the best performer, with 
sales up 5%. Discounted 
womenswear sales grew 14% 
over the period. 

Multiples experienced the 
strongest growth in the retail 
sector, with market share up 
0.6% over the 12-week period. 

Director Geoff  Shickle said 
the retailer’s website was 
booming thanks to fi ve key 
brands. “At a time when the foot-
wear market has been tough 
due to the credit crunch and the 
poor weather, online seems to 
be galloping along,” he said. 
“Brands including Van Dal, 
Rohde, Grenson, Barkers and 
Anatomic Gel are all driving 
the traffi  c.”

Next year the business is to 
revamp the site and has doubled 
its investment in advertising 

General stores, which include 
Marks & Spencer and Bhs, 
also gained market share. 
Discounters’ market share 
dipped for the fi rst time since 
July 2005, which has been attrib-
uted to customers trading up. 

However, the supermarkets 
share of the clothing and foot-
wear market increased to 7.4% 
over the period. The report 
predicted that the discount and 
value sector would come up 
against stronger comparatives 
next summer.

on search engine Google.com, 
encouraging users to click 
through to the site.

Shickle added: “In terms 
of developing our business, 
Footwear4you.co.uk has been 
like opening another shop, but 
the positive impact on overall 
numbers has been beyond our 
wildest expectations.

“In the last few weeks, aside 
from our UK customers, we’ve 
taken new orders from Argen-
tina, China, Cyprus, Iceland 
and Israel.” 

Fashion market share by sector, for 12 weeks to October 14
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